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In 2009, the construction industry was feeling 

the weight of the worst recession in decades. 

Home construction dropped by a staggering 79% 

in just four years, leaving businesses with little 

work to do and barely any hope on the horizon. 



For an industry desperate for some good news, USG created a revolutionary new lightweight gypsum wallboard  

that lifts the weight off the shoulders of those in every aspect of the industry. Sheetrock® Brand UltraLight Panels  

are up to 30% lighter than traditional wallboard and provide greater strength pound-for-pound. 



The introduction of SHEETROCK® Brand UltraLight Panels was more than 

just a product improvement. It marked the birth of a new category of 

lightweight drywall. One that could profoundly impact the businesses 

and lives of almost every segment of the construction industry. 



The challenge was to get key audiences to understand 
that SHEETROCK® Brand UltraLight Panels marked the 
birth of a new category of lightweight wallboard. From 
contractors to installers and dealers to architects, USG 
wanted everyone in the industry to see that something 
incredible had happened. 









SHEETROCK® Brand UltraLight Panels 1/2"

Up to 30% lighter than standard 1/2" drywall,  
SHEETROCK® Brand UltraLight Panels weigh up to 24 pounds  
less per panel and are ideal for use in non-fire-rated applications. 



SHEETROCK® Brand UltraLight Panels FIRECODE® 30 

Optimized for non-rated and 30-minute fire-rated assemblies, SHEETROCK® Brand UltraLight Panels FIRECODE® 30 
address changes to building codes and offer a choice previously unavailable to the construction industry.  



SHEETROCK® Brand UltraLight Panels FIRECODE® X 

SHEETROCK® Brand UltraLight Panels FIRECODE® X is the industry’s first lightweight 
type X panel. Delivering commercial performance without the weight. 



UP TO 33% MORE SHEETROCK® BRAND ULTRALIGHT PANELS 

CAN BE LOADED ON A SINGLE TRUCK, RESULTING IN UP TO 

A 25% REDUCTION IN TRANSPORTATION ENERGY USAGE 

WHEN COMPARED TO STANDARD 5/8" TYPE X WALLBOARD      

■ CONTAIN UP TO 98% RECYCLED CONTENT PER FTC 

DEFINITION

REQUIRE LESS GYPSUM TO PRODUCE       

QUALIFY AS A LOW VOC EMITTING MATERIAL 

(MEETS CA 01350)  ■  USE AS MUCH AS 16% LESS WATER THAN 

STANDARD 5/8" TYPE X PANELS IN MANUFACTURING       

MOST PLANTS RECYCLE ALL WATER EFFLUENT, RESULTING 

IN ZERO EFFLUENT WATER DISCHARGE



INFORMING CUSTOMERS 
THE WEIGHT HAS BEEN 
LIFTED REQUIRED 
SOME HEAVY LIFTING. 

A comprehensive print campaign helped spread the word. 

online advertising built awareness and drove traffi  c to the microsite. 
Facebook, twitter and Youtube sites spread the word socially. 

A mobile app put our message in the palm of our consumer’s hands. 

consumer and trade public relations left millions of impressions. 

A mobile tour encouraged hundreds of participants to 
experience the diff erence for themselves.

A microsite was created, www.TheWeightHasBeenLifted.com, 
that proved to be groundbreaking for our industry. 





ADDY Awards 2012   Consumer or Trade Publication: best in category   Website, 
Interactive Media: best in category   Mixed/Multiple Media: Gold   Consumer 
or Trade Publication: Silver   Website, Interactive Media: Silver  ■  2012 North 
American Effie Awards Finalist  ■  BMA Tower Awards 2011   Animation/Motion 
graphics: Gold   New Product Launch Campaign: Gold   Print Ad Campaigns - 3 or 4 
color campaign under $200,000: Gold   Total Communications Program between 
$200,001-500,000: Gold   Video Production - sales, product or corporate: Bronze   
Website over $50,000: Gold  ■  Communication Arts 2011 Photography Annual   
■  Chicago Innovation Awards 2010  ■  BMA B2 Awards 2011 Integrated marketing 
communications (Best in Category) Original Photography Print Advertising

■  B2B Marketing Awards 2011 (International Business Marketing - London)    
Best use of creative  ■  Construction Marketing Association SuperStar Awards 
2011   Integrated Campaign: Superstar Award   Marketer of the Year - Midwest   
■  Professional Builder and Professional Remodeler   101 Best New Products for 
2011  ■  This Old House   Best New Home Products 2010  ■  The Home Depot Award for 
Vendor of the Year and Merchandising Innovation of the Year   (US and Canada)   
■  ULE Gold Sustainability Certification  ■  Global Gypsum Magazine   Product of 
the Year  ■  Best New Product at LMC Show  ■  Fast Company’s   “One of the Coolest 
Products from the 2010 Chicago Innovation Awards.”



From introducing SHEETROCK® nearly a century ago to creating the first shaft 

wall system, USG has a long history of creating groundbreaking products that 

have revolutionized the building industry.

 

And by creating this portfolio of lightweight building products at a time when 

the industry needed a lift, USG has firmly established itself as not just The 

Leader in Lightweight InnovationTM, but as an ally to the men and women 

throughout the world who take pride in construction and make it their lives.



“I wish this stuff was around 10 years ago when I was hanging drywall.  
It would have made life a lot easier.” 

– Project Manager 

“The biggest change I’ve seen. The biggest advancement that  
I’ve seen in the 30-some years I’ve been doing this.” 

– Contractor 

“It’s shocking when you grab hold of it.” 
– Owner

“At the end of the day you can really tell that you’ve hauled less weight.” 
– Installer

“…improve gas mileage because a whole dump truck full of drywall that’s  
30% lighter is obviously going to improve their gas mileage.” 

– Project Manager

“Any time you can lift something that is 70 lb. versus 105, it has to make a 
difference. And I think their production went up. And I think they’re probably 

happier at the end of the day.” 
– Owner 

“It’s also easier on our workers to handle and maneuver around.” 
– Supervisor  

“The installers are real excited about it ‘cause it’s easier on ‘em.  
Takes less time. It’s lighter and everybody loves lighter board.” 

– Dealer 

“With this board, I work faster, longer and more easy. It’s better.” 
– Installer

“It’s a lot less strain on the guys’ backs, and it’s safer all the way around.” 
– Job Foreman

“I don’t feel like I’m tired after using the board all day.” 
– Installer

“It’s got all the great characteristics of any USG product.  
With the added benefit of it being lightweight.” 

– Project Manager

 “The lighter product benefits the worker because he can lift more,  
work faster, and work longer. It benefits the subcontractor because  

his crew is getting more done in less time.”  
– Drywall Subcontractor

“This stuff feels stronger than the other stuff, even though it’s  
so much lighter...I don’t know how they did it.” 

– Contractor

This innovation by USG not only lifted the weight, it also lifted 
people’s spirits. Giving them hope that the future of construction  
will be lighter, more efficient, and in the end, a lot stronger.
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