


In 2009, the construction industry was feeling
the weight of the worst recession in decades.
Home construction dropped by a staggering 79%
in just four years, leaving businesses with little

work to do and barely any hope on the horizon.



For an industry desperate for some good news, USG created a revolutionary new lightweight gypsum wallboard
that lifts the weight off the shoulders of those in every aspect of the industry. SHEETROCK® Brand UltraLight Panels
are up to 30% lighter than traditional wallboard and provide greater strength pound-for-pound.



The introduction of SHEETROCK® Brand UltraLight Panels was more than
just a product improvement. It marked the birth of a new category of
lightweight drywall. One that could profoundly impact the businesses
and lives of almost every segment of the construction industry.



The challenge was to get key audiences to understand
that SHEETROCK® Brand UltraLight Panels marked the
birth of a new category of lightweight wallboard. From
contractors to installers and dealers to architects, USG
wanted everyone in the industry to see that something
incredible had happened.












Up to 30% lighter than standard 1/2" drywall,
SHEETROCK® Brand UltraLight Panels weigh up to 24 pounds
less per panel and are ideal for use in non-fire-rated applications.



Optimized for non-rated and 30-minute fire-rated assemblies, SHEETROCK® Brand UltraLight Panels FIRECODE® 30
address changes to building codes and offer a choice previously unavailable to the construction industry.



SHEETROCK® Brand UltraLight Panels FIRECODE® X is the industry’s first lightweight
type X panel. Delivering commercial performance without the weight.






A comprehensive print campaign helped spread the word.

Online advertising built awareness and drove traffic to the microsite.
Facebook, Twitter and YouTube sites spread the word socially.

A mobile app put our message in the palm of our consumer’s hands.
Consumer and trade public relations left millions of impressions.

A mobile tour encouraged hundreds of participants to
experience the difference for themselves.

A microsite was created, www.TheWeightHasBeenLifted.com,
that proved to be groundbreaking for our industry.
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From introducing SHEETROCK® nearly a century ago to creating the first shaft
wall system, USG has a long history of creating groundbreaking products that

have revolutionized the building industry.

And by creating this portfolio of lightweight building products at a time when
the industry needed a lift, USG has firmly established itself as not just The
Leader in Lightweight Innovation™, but as an ally to the men and women
throughout the world who take pride in construction and make it their lives.



— Project Manager

— Contractor

— Owner

— Installer

— Project Manager

— Owner
— Supervisor
This innovation by USG not only lifted the weight, it also lifted
people’s spirits. Giving them hope that the future of construction — Dealer
will be lighter, more efficient, and in the end, a lot stronger.
— Installer

— Job Foreman

— Installer

— Project Manager

— Drywall Subcontractor

— Contractor
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