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REINVENTING
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TRUCK
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1831

The first truly practical &

mechanical reaper : £
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1907

The Auto Buggy




1922

The first school bus
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1942

Vehicles for WWII
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1961

The first
Sport Utility Vehicle
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1986

International

Harvester becomes
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CRAFT A BOLD VISION

CREATE A CULTURE THAT REWARDS
CREATIVITY

UNDERSTAND WHAT DRIVES
CUSTOMER EXPERIENCE

CHALLENGE CONVENTIONAL THINKING

A}/

A NLIETAR COMPANY



1) CRAFTING
A VISION \|




In our business

A HANDSHAKE
|S ADEAL




DIFFERENT KIND




OUR INSPIRATION

HARLEY-DAVIDSON




CHALLENGING
CONVENTION

CONFIDENT.
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) curTure THAT REWARDS CREATIVITY




UNDERSTAND WHAT DRIVES
CUSTOMER EXPERIENCE
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Brand loyalty
and passions

run deep
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MILES AHEAD
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‘ CHALLENGE conveNTIONAL THINKING
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grey?
gorgeous?

Why can't more women feel glad to be grey? Join the beauty debate.

campaignforrealbeauty.co.uk I I Dove
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Truckel SBIIIBIIGBﬂ for Rane,

Kidnapping of Teen.
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THE TRUCKER'S
ADVOCATE




AFilm To Bring

Back To Trucking
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HE TRUCKER

NEEI]S 10
BE HEARD

TELL US YOUR STORY ABOUT LIFE ON THE ROAD.




OVER 700 AUDITIONS
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THREE STARS

INTERNATIONAL

A NLIETAR COMPANY



21 days on the road

covering 1/ states £

20 person crew
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Reinventing  TRADE SHOW
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Che New Jork Eimes

A Film on the Trucking Life Also Promotes a Pig Rig H




“I've got three letters for you
this morning, ladies
and Gs: W.O.W. That's my
—— reaction after seeing
FleetOwner Navistar’s film Drive and
Deliver...The packed movie
theatre that night rendered a
pretty dramatic verdict, as
well. They gave the movie a
three-minute standing

ovation.”
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WITNESS THE PREMIERE
OF SOMETHING HUGE.
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THE PIGKUP & SUV AUTHORITY

2009 International LoneStar:
Big-truck maker International
loves to waltz into a car show and
pull the covers off a huge
commercial truck, as if it's the
most natural thing in the world..
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http://www.trucktrend.com/index.html�

CONNECTING

Through New Media




Build a community to create sustained buzz

Is a Cell Phone/CB Radio ban in our future? Ask OQOIDA

8:21pm by Porter Comn in Trucking

uay /£ 2009 -

It is if people such as Todd Spencer of OOIDA have their way about it

At a meeting of the Motor Carrier Safety Advisory Committee on Monday, these were
two items on the long term agenda

Todd Spencer, Executive Vice President of OQIDA is a member of this working group

Under their LONG TERM GOALS

Add “Distractad Driving™ to the Federal Motor Carrier Safety Regulations
(FMCSRs)

Documented research shows that there are cognitive distractions and
increases in

crashes from cellular phone use and text messaging. Therefore, the
committee

recommends that FMCSA initiate rulemaking to ban the use of hand-
held and hands-

free cellular phones and text messaging.

Takes you back to the days when they banned radar detectors doesn't it?

EXPERIENCE

LONESTAR" HARLEY
Exclusive Downloads

QIsubscribe for Free Updates

Enter your email to subscribe

Subscribe me!

Search for

Recent Comments
Marshall J. Gruskin on | want my
Democrats back...

Everitt Mickey on | want my
Democrats back...

Kurtis Marsh on | want my
Democrats back...

Everitt Mickey on Sorry | Asked...
YWayne on A Date to Live in
Infamy

Everitt Mickey on KOBAYASHI...
KOBAYASHI

Terence Smelser on Countdown to

Paul on KOBAYASHI...
KOBAYASHI
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Create engaging online content

A rJ.'._lJ:STAlI: COMPANY rucks Military Truck Stop
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" JUMP TO A TRUCK VIEW TRUCKS BY USAGE
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MAKE A SELECTION TO CHANGE YOUR TRUCK

- Truek Color
D Accant Color

¥OU HAVE NOT SAVED THIS TRUCK > m—_—
I Fuel and /& % Road Fq Industry News
: o £ Route Finder ‘\\ /./ Conditions Padcasts
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Ccommunicate on their terms

DOWNLOAD

LoneStarHD 299669
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the question became...
ow CAN WE RAISE THE BAR?




of Truckers are BIKEENTHUSIASTS




PAIR TWO ADMIRED BRANDS
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LI II Comimunirty Maintenance Fmancing Businzas Tools Cumwert Déters W0 Emisssons Fimd & Deaker
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DON'T JUST DRIVE.
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Long Haul Category Share
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Bold and confident
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Excitement and enthusiasm

“Of all the manufacturers, International seems
to have a lot of guts to release new and
different trucks...You can see they are not
afraid to do something different. The LoneStar
IS just plain awesome and radical in terms of
design.”

Hank’s Truck Pictures Website




Pride and respect
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A Permanent Brand Connection
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THANK YOU
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