
BOEING is a trademark of Boeing Management Company.
Copyright © 2008 Boeing. All rights reserved. 5/12/2009 | 1

One Brand. One Look. 
One Company.
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A Never-Ending Journey

We = One
One Brand
One Vision
One Stock Price
One Visual Identity 
One TV Ad Strategy
One TV Ad Theme
One Boeing

Inclusive, diverse, open and integrated.
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One Vision

People Working Together as a Global
Enterprise for Aerospace Leadership
August 1997

One Hundred Years of Innovation—July 2016
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One DNA Based on Three Elements 

Enterprising Spirit 
Why We Do It. 

Precision Performance 
How We Do It. 

Defining the Future 
What We Achieve.
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One Advertising Strategy 

Boeing People Working Together Do 
Amazing Things
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One Advertising Theme

That’s Why We’re Here!
Featuring the People of Boeing…not a tagline.
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One Portfolio of TV Spots

Lights Down…Music Up
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Measuring Impact With Our External Target

Percent Who Feel Ads “Strongly Suggest”

Global Caring Employee 
Commitment
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Measuring Impact With Our Employees

7 out of 10

7 out of 10

8 out of 10

9 out of 10

Employees Who Rated Top 2 Box

Expresses The Way I Feel About Boeing

Showcases Product Benefits

Showcases Employee Commitment

Overall Campaign Appeal
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One Brand. One Look. 
One Company.
The best of Boeing is unified, compelling and distinctive.
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Example—“ONE” Boeing reference guide
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Example—2008 Annual Report
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Example—Environmental Report Web site
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Examples—Exhibits and displays
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Examples—Business unit marketing collateral

Product Cards

Product Brochure

Posters
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Examples—Business unit marketing collateral

Technical Publication

Calendar

Product/Service Publication
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Example—AERO magazine
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Example—Advertising portal
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Example—Ethics poster series
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Examples—Employee communications
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Example—Frontiers magazine
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Example—Leadership videos 
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What Others Dream, We Do.

Lights Down…Music Up
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