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One Brand. One Look.
One Company. .




A Never-Ending Journey

We = One

One Brand

One Vision

One Stock Price
One Visual Identity
One TV Ad Strategy
One TV Ad Theme
One Boeing

Inclusive, diverse, open and integrated.

/////////




One Vision

People Working Together as a Global
Enterprise for Aerospace Leadership

August 1997

One Hundred Years of Innovation—July 2016
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One DNA Based on Three Elements

Enterprising Spirit

Why We Do It.

Precision Performance

How We Do It.

Defining the Future

What We Achieve.
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One Advertising Strategy

Boeing People Working Together Do

Amazing Things
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One Advertising Theme

That’s Why We're Here!

Featuring the People of Boeing...not a tagline.
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One Portfolio of TV Spots

Lights Down...Music Up
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Measuring Impact With Our External Target

Percent Who Feel Ads “Strongly Suggest”

8%

Global Caring Employee
Commitment

Copyright © 2008 Boeing. All rights reserved. 5/12/2009 | 8




Measuring Impact With Our Employees

Employees Who Rated Top 2 Box

Expresses The Way | Feel About Boeing 7 out of 10 '
Showcases Employee Commitment 7 out of 10 '
Showcases Product Benefits 8 out of 10 '

Overall Campaign Appeal 9 out of 10 '
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One Brand. One Look.
One Company.

The best of Boeing Is unified, compelling and distinctive.




Example—*ONE” Boeing reference guide
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One brand. One look.
One company.

spiire b be the best and best integratedd
& company in the ward
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Example—2008 Annual Report

VISION 2018: PEOPLE WORKING TOGETHER AS A
GLOBAL ENTERFRISE FOR AEROSPACE LEADERSHIP.
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Example—Environmental Report Web site

) Boeing: 2008 Environment Report - Microsoft Internet Explorer:
i Ble Edit View Favortes Tools Help

(L eoEING 2008 Environment Report

Creating Pioneering
a better future new technologies

Measuring Reducing
our progress our environmental footprint

Message from Jm MoNemey
ormance | Community e~

@Lﬂﬂfl’ﬂ

2008
Environment
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Examples—Business unit marketing collatera

Gonsolidated Afioat Networks and
Enterprise Services (CANES)

CANES will ensura a common natwork
computing ervironment to the entire LS. Navy
fleet, providing greater security and a more
collaborative, effective warfighting capabiity.

Consolidated Afloat Networks and
Entarprice Servicos (CANES)

{ mdens KG-10 Gomrast Logistics Support (CLS)
B (Laaene

WGS

nd Global SA

- . CAPABLE BOTH
TODAY AND TOMORROW

AQUANTUM LEAP IN SATCOM CAPABILITY FOR THE WARFIGHTER

CONNECTING THE
INFORMATION NETWORK
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Examples—Business unit marketing collateral
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DESIGN
HIGHLIGHTS

DREAMLINER"

Product/Service Publication

CABIN INTERIOR
S0

Cabin Interior
Solutions

Calendar

Technical Publication
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Example—AERO magazine

Copyright © 2008 Boeing. All rights reserved.
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Material ‘
igement:

Providing Customear
Solutions

77 Freighter:
Greater Efficlancy
for Long-Haul
Operators

Landing Gear

777 Freighter: Efficiency
for Long-Haul Operators

RGP e

petetiptriesting

Program Provides

/ |
e
s
Performance-Basad .
Sttt — e-u-:-.mu-«
Pl e e 5. v 4 ; o o
g ek e o - P -
ety o s
0 e S kA
P B L -l T o 7E7 ry DVE. beaon
- M g
e g e 990 g + kbt ke 55—
e - 000 =

s it ok e e
i -
amersammit-forsnr gl oot 7w e
ot s . v - A ke e i ok =
e o s dhorarsin - iy ioigiogtia i b e 2w e
P a -
ey e T gy "":"’ Gz wmyatn -

et rpererhiers = Estererss

[,

e

Hovioide o e

e seranes
e —

FATUE e g ok e

e o

S PATIR T, 74700 D T
ST SN OCAEE T METC
Lo

e s 00 s
s

et e o pt e e
g

iy —

e
o S 18 s

o ok T S, T
PO o et g s i

si2i2009 | 17




Example—Advertising portal

Boeing | That's Why We're Here | One Global Team Shaping the Future of Aerospace - Microsoft Internet Explorer

File Edit Wiew Favorites Tools Help

@_ﬂaﬁﬂva That’s Why We

..-(f-’.—..:ﬁ#

About Us Investors Aerospace Enthusiasts

VIDEO ! ¥ FEATURED LINK . - RELATED LINKS

e . Boeing Home
Careers % i ? Employment
Boeing Corporate Video [ Join Cur Global Team e ; Nawe

Merchandise
Visit Wabsite

BOEING is a registerad trademark of Bosing Managemant Compary. Copyright () 1935-2008 Boeing. All rights resernved. | v boeing com
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Example—Ethics poster series
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Ethics starts W|th b

Integrity. . personal‘iytegrity.
\ 'Nli'.-l 1 "
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Ethics is accuracy, thofoughness,
consistency...my reputation.

1h|cs is not just
SOy the book”. . .it's the extra
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Examples—Employee communications

" iy o S g T
Thin cuasie omarbus mooris d herce se i b

A e e s SO Fa o e T D Tar b e
s cvne s baviasrig e P sy 1. SO0

T rall roeer v bt
) EEPESANEE 2008 FALL ENAOLLMENT Ey e ey

e boaing. com
‘ombenitnlm

iy b b ekl for this plar
[ T

You won'L want 1o miss tig...

ans
o T P

b o =
D't mias Wi - :
S it i Tk it
By phe
This sreona ! e,
Ta ¥ Senchs imcuces

ﬁ!hm-uhmmluﬁ'l.ﬁ.ﬂ#n
| Yeur et s o it chargee.

For b oo nn

Bﬁing 508 FALL ESPCLUMENT

Copyright © 2008 Boeing. Al rights reserved. 5212009 | 20




Example—Frontiers magazine
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Example—Leadership videos

A Boeing Leader

Charts the Course

Mary Armstrong
Boeing Leader
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What Others Dream, We Do.

Lights Down...Music Up
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